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BCEeYyKpPaiHCbKOro HayKoBO-negaroriyHoro
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27 6epe3Hs — 7 TpaBHA 2023 poKy




Brand-book 3aknagy Buwoi ocBiTW. LLLo Heo6GXigHO

1 BpaxoByBaTu nNpu hopmMyBaHHi BNi3HaBaHOro 30
6peHay roguH

2 PR-kamnaHis 3aKkfiagy BULWOI OCBITU: NSIaHYBaHHSA, 30
GroaKeTyBaHHA, peanisayif roguH

3 Micue MapKeTUHroBuUX KOMYHiKauiii B cTpaTerii 30
PO3BUTKY YHIiBEpcuTeTy roguH

y . 20
4 KopnopartvnsHa KynbTypa 3aknagy BULLOI OCBITU rofuH

o . < S 20
5 BHyTpIWwHIM PR | 3axoaun WoA0 Noro opraHisadyi rofuH
6 Social Media Marketing Ha cnyx06i yHiBepcuteTy rozovu-l
7 CniBnpaus 3 3aco6amy macoBoi iHthopmau,i ro,%l,aH

. 10
8 IHaMBIAYanbHa KOHCY/IbTaTUBHA poboTa rOZMH

Ycboro: 180 HaBYa/IbHUX/POGOUNX rOAVH




Brand-book of a higher education institution.
1 What to consider when building a recognizable 30
HOURS
brand
2 PR campaign of a higher education institution: 30
planning, budgeting, implementation HOURS
3 The place of marketing communications in the 30
university development strategy HOURS
4 Corporate culture of a higher education institution 20
HOURS
. L 20
5 Internal PR and measures of its organization HOURS
6 Social Media Marketing at the service of the 30
university HOURS
7 Cooperation with the media
8 Individual consulting work

Total: 180 teaching / working hours




